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PCBS FOR SALE 


1 Aero Fighters $750 
2 Alien vs Predator $700 
1 Arch Rival $200 
1 Bomber Man $600 
2 Karate Tournament $420 
1 Mortal Kombat 1 $800 
2 Mortal Kombat 2 $1200 
1 Major Title 1 $550 
1 Major Title 2 $850 
2 SFIECE $460 
1 Shinobi $190 
1 Sky Kid $200 
1 Solamin Key $150 
1 Spinal Breakers $100 
3 SSFII Turbo $900 
1 Vapour Trail $350 
DEDICATED FOR SALE 
1 Exhaust Note $11000 
1 Final Lap III $8950 
1 Grand Prix Star $8950 
1 Lethal Enforcer 1 $4800 
1 Lord of Gun $1800 
1 Maddog 2 $18000 
1 Winning Run $8000 
1 World Rally $3900 
Ph Bevan O9 525-0200 
FOR SALE 
Virtual Racing twin $17000 
Hot Rod 4 player $4400 
Four Trax twin motorcycle $14000 
Badlands twin driver $3200 
Mad Dog McKee II 33" $11000 
Space Gun $4000 
Terminator II gun $6000 
Operation Thunderbolt $2950 
NBA Jam dedicated $2800 
Revolution X twin $8500 
Alien vs Predators $850 
Armoured Warriors $750 
PINBALLS FOR SALE 
Indiana Jones $5000 
Judge Dredd $4700 
Creature /Lagoon $3500 
Twilight Zone $4900 
Air Hockey (stainless steel) $4500 
Ph O3 338-1411 
FOR SALE 
Tekken $2200 
Mortal Kombat II $1000 
Mortal Kombat I $750 


Ph Leon O9 297-7865 


CONT. NEXT COLUMN 


PINBALLS FOR SALE 
Star Trek 


Twilight Zone 
Addams Family 
Fish Tales 
Getaway 
Terminator 2 
PCBS FOR SALE 
Major Title I 
Twil Eagle 
Robo Cop 
Devastators 
T-47 
World Heroes II 
Exciting Soccer 


$4950 
$4500 
$4250 
$2950 
$2300 
$2250 


$485 
$125 
$95 
$65 
$125 
$190 
$65 


Ph 04 567-8757 or O21 678-757 


PCBS FOR SALE 

SFI 
Mortal Kombat 
Mortal Kombat II 
Raiden 
Armoured Warriors 
Neo Geo 6 slot 
Neo Geo 2 slot 
Fire Shark 

COMPLETE GAMES 
26" NBA Jam 4p 
26" Sunset Riders 4p 
26" Hook 4p 
26" Simpsons 4p 


$300 
$900 
$1400 
$700 
$1000 
$1800 
$1200 
$500 


$3500 
$2400 
$2800 
$2400 


Ph Michael O9 524-2639 


PCBSFOR SALE 
2x Mortal Kombat I 
Fighters History 
Vapour Trail 
Karate Tournament 
Arch Rivals 
Crime Fighters 
World Cup 90 
In the Hunt 
Knights of the Round 
Final Fight 
Wrestle Fest 


DEDICATED FOR SALE 


Championship Sprint 
Hang on Motorbike 
After Burner Moveable 

PINBALLS FOR SALE 
Twilight Zone 

NEO GEO FOR SALE 
World Heroes II 
3 Count Bout ` 

Ph O7 576-7302 
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$950 
$350 
$300 
$400 
$200 
$350 
$250 
$500 
$500 
$200 
$200 


$2000 
$2000 
$4500 
$4500 


$200 
$200 


WA 


This month we see the release of: 
Tekken 2 pcb 
No Fear pinball 
Cybercyles in both 26" & 50" format 
Neo Geo King of Fighters 95 
Indy 500 car racer - Sega 
Virtua Fighter Remix Saturn system 
In addition we currently have in 
stock the following games: 
Theatre of Magic pinball (two left) 
Mortal Kombat 3 kit - 2.1 version 
Neo Geo one and two slot kits 
Air Hockey - standard and deluxe 
Street Fighter Alpha 
Neo Geo Kabuki Klash 
WHANGAREI! 
ondolences to Tom Whittaker and 
family on the two deaths in the family 
during August. 
AUCKLAND 
[: is interesting to see that a number of 
"soft play units" are opening up 
throughout NZ. These areas are targeting 
the0-11 yearoldsand providea supervised 
pay-for-play experience that has proved to 
be a winner internationally. 
A _lfPivachas recently sold his arcade in 
Otatahuhu and is concentrating on 
operating top games at Joyworld in town. 
He has recently linked up four twin 
Daytona units to give Auckland its only 
eight player unit. 
cross the road at Stages a new area 
has opened up which faces directly 
onto the street and adds another 2,000 sq. ft. 
to the centre. This area presently contains 
four linked 50" Rally units. 
y= has added some nice artwork 
at both the back and front entrances to 
their Queen Street arcade which really 
increases the street appeal. 
ie persist that a new centre is on 
the drawing board for Queen Street 


with two different locations being 
mentioned. 
lex (Auckland Coin), David (Stages 
Promotions) and Kevin (TimeOut 
Leisure) recently spent three days in 
Sydney looking at the operations there. 
Intencity was visited as well as the major 
centres in town. Alex obviously holds his » 
liquor better than his travelling 
companions as he was the only one who 
was not ill while they were away. 
M aarten (Auckland Coin) and Robert 
and Jan (Magenta Coin) also 
tripped across the ditch recently to view 
the new Intencity. A lucky coincidence 
for them was that the Sydney boat show 
was also on during the same weekend. 
B evin (TimeOut Leisure) hasalsospent 
some time with market research on 
new arcades. He decided to spend some 
serious time on this activity and needed 
two weeks in Hawaii to complete his 
research. 
he number of break-ins has dropped 
drastically as security has improved 
on games. In some areas it got so bad that 
pinballs were seen with padlocks and 
brackets on the front doors, on the top 
retaining stainless strip and underneath 
the game. Hopefully this group will not 
be back. 
K Instinct is still earning very 
strongly in this area with operators 
who hesitated about buying the game 
now very keen to get units. 
hree big commercial developments 
with a combined value of nearly 
$400m are planned for central Auckland. 
They are the underground 
reconstruction of Auckland's downtown 
transport terminal in Britomart Place, 
redevelopment of the former New 
Zealand Rail yards and the central | 


Railway Station, and the revamping of the 
former Farmers Trading Company 
building. 
Construction on at least two of the 
projects could start as early as next year. 
The largest is the $280m 
underground transport terminal proposed 
by the Auckland City Council which is 
now at the public consultation stage. 
Consisting of a five level 
underground transport centre for light rail, 
busesand heavy rail, thecouncilanticipates 
it will be self-funding through the sale of 
above ground sites to private investors for 
retail, residential and other development. 
A joint venture between Ngati 
Whatua and the Magellan Corporation to 
develop the former railway land and the 
Auckland Central Railway Station into a 
prime entertainment, accommodation and 
business location should also be underway 
next year. 


HAMILTON 
| oes from local operators continues to 


grow with excellent results from the 
August Hospitality Show. Location owners 
are more aware of new products available 
and with the increase in income from these 
machines are requiring a greater level of 
reinvestment, even if they get a lower 
percentage in return. 
ROTORUA 

haritable run Casinos are currently 

being planned by developers within 
the Central North Island. This new concept 
has had Internal Affairs approval and it 
will be interesting to see what develops. 

fter six years of operation Rotorua 

Lunar Park is set to either relocate or 
close. This business has been in the local 
headlines a number of times with it being 
blamed for all of Rotorua's social problems. 
Hugh Bruton has run a tidy business and 
has been out spoken over issues targeted at 
the industry. 

TAUPO/OHAKUNE 

S ki season is in full flight with an 


incredible snow base of four metres. 
Weather within this region has not been 
the best with the Desert Road being closed 
for eight days. Machine takings from this 
area have had the seasonal increase. 
WELLINGTON 
W: received our King of Fighters 95 
earlier this week, Ithoughtitwould 
be another boring old Street Fighter game, 
but it has some surprising new aspects to 
it. For instance it has the option of Team 
Edit, which means that when you start 
the game you have the option of choosing 
a specific team or making your own team 
by choosing three individual characters 
from any team, I found this really 
awesome because with the old version 
you could only choose a specific team 
and you always got one character you 
didn't want. 

The customers are giving me good 
feedback on this one already. Also would 
suggest a difficulty level of four to start 
with. 

Vy to the industry John Slade 
of Havelock North. John has 
recently purchased the pinball business 
of Gary and Margaret Wood and with a 
regular upgrading programme in mind 
the future looks very promising for him. 
he Movieland three multiplex in 
Paraparaumu is reportedly doing 
very well with the owners talking of 
bringing forward plans for a fourth 
theatre. 
V irtual Reality could finally become a 
reality in Wellington with a local 
arcade owner talking seriously about 
purchasing one and also the Aussie 
company BIZ-OP claiming they have sold 
three of their mobile VR8 player units at 
the recent franchise show in Wellington. 
Did they sell any in Auckland or 
Christchurch? Isuppose we'll know soon 
enough. 

This VR8 unitisa trailer mounted 

mobile unit that is taken to special events 


NEO GEO FOR SALE 


3x 3 Count Bout $200 
11x Art of Fighting 1 $200 
1x Art of Fighting 2 $250 
6x Burning Fight $200 
2x Cyber Lip $200 
10x Fatal Fury 1 $200 
4x Fatal Fury 2 $250 
2x King of Monsters 1 $200 
1x King of Monsters 2 $250 
2x Mutation Nation $200 
3x Ninja Combat $200 
3x Ninja Commando $200 
1x Robo Army $250 
1x Samurai Shodown $200 
1x Savage Reign $550 
3x Sengoku $200 
2x Soccer Brawl $250 
2x Spin Masters $350 
2x Super Baseball 20/20 $250 
3x World Heroes 2 $250 
8x World Heroes 1 $200 


Any 5 cartridges for $800 
DEDICATED FOR SALE 
Final Lap 3 (twin seats) NRI mech 26" 
screens excellent condition $9500 
Juke Box (100CD capacity) Rockola 
Mirage $4900 
Lethal Enforcers 50" projector with 
console & NRI mech great feature 
game $9900 
Lethal Enforcers (2 player gun game 
in red 26" cabinet & NRI mech) 
excellent condition $4950 
Shoot Out At Old Tuscon (2 player 
gun) 25" micro mech, CD rom excel 
condition $5250 
Table Soccer exc condition $2200 
PCBS FOR SALE 


1x Armoured Warriors $1300 
1x Dark Stalkers $1500 
1x Grand Striker $700 


CONT. NEXT COLUMN 


1x Hook $700 


1x Knights of the Round $700 
1x Mortal Kombat 1 $1000 
2x NBA Jam Tournament $2200 
3x Slam Masters $200 
4x SF:CE $600 
4x SF:Hyper Fight $600 
3x SF:Super Turbo $1500 
2x SFII $400 
1x Sunset Riders $500 
1x Three Wonders $700 
1x Vendetta $500 
3x Wrestle Fest $200 


CABINETS FOR SALE 
Simpo Grey 26" screen video game 
upright cabinets available all have NRI 
multi coin acceptors exc cond $1700 

PINBALLS FOR SALE 


Indiana Jones $5000 
Star Trek $5500 
Judge Dredd $5500 


Ph Maarten & Alex 
O9 524-5773 or 
Kevin O9 525-0200 


JUKEBOX FOR SALE 
2x Rowe Jukeboxes vinyl combo (with. 
6 CD capacity exc. cond. $2500 
Ph OS 548-1727 


FOR SALE 
Horoscope - fully imported fortune 
telling machine that prints out your 


horoscope proven earner $5000 
Lovemeter - floor model $1600 
Lowboys 26" electronic mech 2nd 
hand $1700 
Parrot egg vendor ideal for younger 
patrons $1400 
Skee Roll redemption machines USA 
imports $3000 


Ph O5 556-1411 


41 


Nostalgia Check! Name the tune, such as 
you can in a magazine. "Here he comes, 
here comes Speed Racer." Yeah, I’m sure 
you remember. Now, how many of you 
really watched it? (Just for the record, the 
Jam What'sOutstaff watched itreligiously). 

But that was many years ago, before 
worries about jobs, bills and girls came 
along. Every so often, though, you have to 
sit back and wonder, where did he go? 
Where is Speed Racer? 

Speed is alive and well, and living in 
Namco's newest game named, not 
surprisingly, Speed Racer. The game, based 
on the animated series that came to the US 
from Japan in 1967, incorporates several 
elements of some of the most popular 
episodes with Namco's unique driving 
game technology. 

The result is a game that 
is most challenging and 
pleasing to play. 
Remember Speed's car, 
the Mach 5, and its 
goodies? Thebuzzsaw, 
the rockets, and other 
keen devices that 
would be so handy in 
rush-hour traffic? Well, 
they are here, all 
reproduced faithfully 
in digital form. Players, 
who can choose one of 
five characters from the series, 
race through three different 


SPEED RACER 


environments. In each race, they face a series 
of horrendous obstacles as they battle it out 
not only against the course, but against a 
slew of dangerous enemies, again 
mimicking the series. The object, meanwhile, 
is simple: be the first across the finish line to 
win. 

But players must keep in mind that 
the Mach 5 is only a machine. Players must 
be wise and conserve energy to surmount 
obstacles during the game. For instance, at 
one point, when racers encounter a wide 
river of lava, there has to be sufficient jump 
power stored up otherwise the players 
sacrifice their racer to Pele. In other 
challenges, players race along a narrow cliff 
and avoid getting bumped off by the 
competition. All in all, a very faithful 
reproduction. 


"ASK ABOUT OUR FINANCE OPTIONS" 


Auckland/Northland: Kevin Grundy Ph 09 525-0200 Mobile 021 525-020 Fax 09 525-0250 
Central: Robert Briggs Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 
Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 569-9107 

South Island: Gary Walker Ph 03 338-1411 Fax 03 338-1410 


WA 
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etc and features the full face visette system. 
BLENHEIM 
e understand that Wizards Blenheim 
has been sold by owners David and 
John who have moved into the quality 
watch market. David has indicated some 
great increases in revenue in Skilltesters 
that have been converted to take watches 
instead of toys. 
CHRISTCHURCH 
Aue holidays were very warm and 
this had a negative effect on earnings 
despite the new product that arrived during 
August. Theatre of Magic is earning very 
well and looks to be one of the best pinballs 
for 1995. 
ustin while working the graveyard shift 
noticed two distinctly unsavoury 
characters walk through the door into a 
mostly empty arcade. They walked down 
the line of games and finally reached one 
which interested them, spent some time 
looking around and when they noticed 
that the attendant was looking away from 
them they produced a pair of boltcutters 
and started work. When the security guard 
arrived they had the cutters out and on the 
padlock. Certainly makes the polices job 
easier. 

Tony was away that weekend 
watching the Rally NZ. His black eye and 
cut face testifies to the fact that playing the 
new Sega Rally is much safer and just 
about as realistic. 

Ne and refurbished shopping mall 

plans are being announced all the 
time with local strip shopping being the 
loser as customers vote with their feet. 
Despite malls charging much higher rents 
(and their tenants passing this on in higher 
prices) the public seems to be smitten with 
the “one stop shopping” concept. 

Driving to an arcade last week I 
passed a van with the plates “PIN 1” on the 
back. George and George Samuel Junior 
have tied up this personalised plate for 


* 


ew Zealand's first casino, in | 

Christchurch, celebrated its half 
year anniversary in May in the knowledge 
that 660,000 people passed through the 
casino doors during the period. According 
to Chief Executive Arthur Pitcher, the 
figures exceeded his most optimistic 
projections. 

“Originally we had expected 
around 20,000 patrons a week” he said, 
“whereas the reality has been more like 
25,000, which is great news for the local 
tourism and hospitality industries!” 

He said that the casino had 
provided a new entertainment option for 
adults and its bars had become popular 
meeting places, with the flagship Grand 
Cafe serving up over 60,000 meals since it 
opened. The casino provides employment 
for over 500 people. 

DUNEDIN 
V ideo Tech spent some time 
promoting their jukebox hire 
business at a Weddings XPO during 
August. It seems that mum and daughter 
turn up on the first day with the 
bridegroom being dragged in for a half 
hour on the last day. Does this sound 
familiar to any of you out there? 
W: understand the council has 
tendered the operation of coin 
machines in the main indoor pool/ 
entertainment area for the next three 
years. The council recently did the same 
for the airport area with this tender being 
won by Video-Tech Ltd. It is very 
promising to see the local council 
supporting our industry in this way. 


QUEENSTOWN 
perators have had their quietest two 
months for some time. The "snow 
festival" week was very busy but prior 
and subsequent business has been light. 
Tour operators have also noted a less 
hectic pace. The new hotels, motels and 
apartments going up all over the area 


| bodes well for future business. 
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here must be something in the water, 

but, whatever the reason, Namco has 
suddenly been bitten by the need for speed. 
And speed they do. It’s August, the pedalis 
to the metal, and the racing world will 
never be the same. 

Firstoutoftheblock this 
month is Rave Racer. This 
unusually named piece is the 
third edition in Namco's Ridge 
Racer series. Why not Ridge 
Racer 3? Good question, but 
theJam What's Outstaff opines 
that it is probably the most 
original sequel name ever 
devised. Kudos. 

Rave takes the 
successful elements of the 
Ridgeseries,improveson them, 
adds a few of its own, and 
comes out with a totally new 
kind of driving game. Perhaps the most 
obvious change (aside from the name) is 
the course selection. Whereas Ridge Racer's 
courses were set on a Grand Prix-style 
course, Rave takes you out of the old 
confines and plops you into your choice of 
city or mountain circuits. Of course, you 
canstill hitthe Grand Prix, with your choice 
of long or short courses, but why do that 
when you can wreak shameless havoc on a 
peaceful city or little furry creatures in the 
forest? If you must insist on the original 
track, we'll have you know that they are not 
the same as those featured in Ridge and 
Ridge 2. 


RAVE RACER 


Players aren’t stuck with one model 
of car, too. Rave makes every real racer’s 
dream come true and gives them a choice of 
eightsupercharged road runners, each with 
their own advantages and disadvantages. 
Many ofthecarsarenamed after 
Namco games. For example, 
there's the Steel Gunner, 
Druaga, Tekken, Cyber Sled 
and, well, you get the idea. 

The game, like its 
predecessors, can be linked for 
competitive play. The only 
limitation here is that if more 
than one person is playing, the 
group can only choose the short 
course on the track setting. For 
those making a solo run, both 
racetracks are available. 
Competitors can also keep track 
of each other throughout the 
run so players can instantly know just how 
far ahead /behind they really are. 


i OU | 


"ASK ABOUT OUR FINANCE OFTIONS" 


| Auckland/Northland: Kevin Grundy Ph 09 525-0200 Mobile 021 525-020 Fax 09 525-0250 
Central: Robert Briggs Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 

| Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 569-9107 

South Island: Gary Walker Ph 03 338-1411 Fax 03 338-1410 
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ITAL THUNDER 
FROM NSM 


igital Thunder, the new 100-CD 
floor model from NSM, appears to 
be everything its name implies. With an 
extraordinary array of speakers and 
speaker simulators fitted from top to 
bottom, both sides and centre pedestal, 


| the company says its latest jukebox 


_ release can deliver a sound experience 
| every bit as impressive as its looks. 


Calling it "the culmination of 


| everything we've been researching and 


engineering since digital day one,” NSM 
says there is no perceptible distortion 
throughout the full audible range, and 
even laboratory readings show the new 


unit to be "about as close to sound- 


reproduction perfection as can be 


| attained." 


NSM's advanced HyperBeam 


| sound system has been further enhanced 


for Digital Thunder. Its CD changer is 
now even more compact and even faster: 
itcannow changeany CD- thatis remove 
a CD from the player, replace it in its 
storage slot, then bring another CD down 
to the player - in no more than four 
seconds. 
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3D*XTC FROM. 
STARLIGHT 


he StarLight 3D*XTC is a virtual 

reality system featuring a stand-up 
pod and texture mapped graphics. The 
system is marketed as an affordable VR 
game for small arcades, FECs, and bars 
& restaurants. 

The 3D*XTC boasts high-quality 
graphics, a lightweight HMD and an 
extremely portable platform with a 
footprint less than 12 sq.ft. Players stand 
inside a sleek black transporter pod and 
navigate through VR worlds with a 
chromed HMD and multifunction hand 
controller. Pairs of systems can be linked 
together for co-operative and 


| competitive action. 


Weighing under 200 lbs., the 
3D*XTC is easy to transport and set up. 
The unit includes a software library with 
several game selections, ranging from 
fast-paced thrill rides to non-violent 


relaxing experiences. Software can be 
| easily customised with logos, product 


shots, specialised audio or creation of 
completely new experiences. 


C ongratulations to Garth Galloway 
onhisrecentcreative development 
award from McDonalds for his 
development of the Innerspace 
Childrens Playground. This 
playground is already in use in five 
countries around the 
world (including NZ) 
and is set to be | 
incorporated into 2 
many more this year. 
Garth indicated that 
his company is now 
an approved supplier | 
to the McDonalds | 
Chain - something 
that few other NZ 
companies can boast, b 
basically due to the 
high quality of his 

companies concepts '! 
and finished products. 


1 


Garth Galloway and Auckland Coins Maarten Bogart at 
Galloway Internationals work shop. 


 GALECU 


( | aelco has produced a successor to 
its World Rally, the top-selling 
PCB of 1993. World Rally 2 is a new 


type of board capable of driving two 


monitors or separate cabinets 
simultaneously. It has realistic 
digitised graphics and converts by 


Switch to joystick or steering wheel 


control. 


This expansion has recently seen him 
move to new larger premises and he 
indicated that even this move is only 
temporary as in twelve months a much 
. larger area will be required. 


| GALLOWAY INTERNATIONAL 


ool Riders is a twin-player 
| motorcycle game in which 
|. players compete with one another ona 
| course which takes them through the 
|. US. The action has lap counter, time 
and scoreboard. 


CD FORMAT 


PHILIPS/SONY SLATES “MULTI-MEDIA CD” FOR MAY OR 
JUNE OF 1996; SEVERAL JUKEBOX FACTORIES ARE 
REPORTEDLY INTERESTED IN IT. COURTESY REPLAY 


ukebox factories have long advised the 

industry that “CDs are not forever” and 
that “whatever software the music industry 
adopts, we will have to go along with.” 
Well, folks, get ready for a new generation 
of music software. Phillips Electronics & 
Sony Corp., the two giant global 
corporations which create technology for 
the consumer electronics industry - and the 
jukebox biz - have come up with a successor 
to today's CDs, called "multimedia CD" or 
CDMM. 

According to Sony spokesmen, this 
new software - along with players for the 
new format - are expected to arrive on the 
market in "May or June of 1996". Today's 
CD jukeboxes will not instantly become 
obsolete as a result, nor will existing CD 
libraries. Any changeover to CDMM will 
probably be gradual - perhaps, to some 
degree, even comfortable. But it's expected 
that the jukebox industry will eventually 
havetoreckon with the marketintroduction 
(and likely popular acceptance) of CDMM 
orarival format. Somewhere downstream, 
that reckoning will probably mean new 
players, new software, and quite possibly 
several new, monitor-oriented functions for 
ENT DU to perform ... such as playing 


music videos, displaying text, album covers 
and "mood images." 

Phillips/Sony's proposed new 
software is more that just a simple CD 
replacement. Multimedia CDs can also 
perform the functions of laserdiscs, VHS 
cassettes, floppy discs, computer hard 
drives, video game cartridges, and more. In 
April, Phillips/Sony publicly issued a joint 
proposal for the CDMM format, and they 
demonstrated a prototype player unit. The 
proposed CDMM is the same size, shape 
and appearance of today's compact discs. 
CDMM can do everything today's CDs do 

.. plus hold still pictures, text, and even full 
length, full-motion graphics. That means a 
CDMM canstore and play video games and 
movies (up to 4.5 hours of straight-through 
play). 

Reaction from major manufacturers 
of computers, consumer electronics, CD- 
ROM players, movie studios, karaoke 
makers and others to CDMM has been quite 
positive so far, and the new format continues 
to gain broader acceptance with every 
passing month. Accordingly, Phillips/Sony 
are going ahead with plans for production, 


as are rivals at Time Warner Interactive/ 
Toshiba. 
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Irihe lever is forced itc Aber he hin ji Bigs ausing 
the foc Kingme tinis i tail as shown in tip 2 
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IMPORTED UNITS ONLY 


SOLUTION: Modify seat rail. 


Figure 3 shows the locking mechani aae aas 
deformed hinge plate. Seat will not lock 1 


| GAME: “SEGA Rally Champ". i o E 
D E~ ; ^ Z£ 
22. PROBLEM: Seat does not lock in 2 / SS Hinge plate emen 
Figure T place. figure 3 


Weld the small steel strips, ap! prûs imately 3 Mn thickness, 
between the hir nge plate andr s shown gure 4. Before 
welding ensure that the Pinge oi lie i Is nO tde PR ined, Ial is, bend 
the plate back untif the pins engage the slots positively 


F SY = 1. Turn OFF the machine and remove Sy y CR 
p Do 777777""" the seat assembly. Take off the seat J oh fe — 
J pt rails. 2. Follow the illustrated /Á cA vw mE 
Fá OTY “wez instructions below. 3. Reassemble the P 4 i | 
/ vy” for seat assembly and test the mechanism. d bah 
A f * Hinge plate deforms as SE 


NOTE: ALL NZ PRODUCED MODELS USE A HEAVIER SEAT ADJUSTER AND DO NOT HAVE THIS PROBLEM. 


TROUBLESHOOTING AUDIO AMPLIFIERS 


N o matter how good the graphics are ina 
game, the sounds are an important 
aspect of the total game-playing experience. 
Without sound, a videogame or pinball isn’t 
nearly as enjoyable to play. 

When you experience a sound failure, 
there are some simple tests that you can make 
to determine the source of the problem. 

Step 1. Put yourear to thespeaker and 
listen carefully for a faint hissing sound. You 
are listening for something called "amplifier 
hiss." Amplifier hiss is a by-product of the 
amplification process. If you can hear the 
hiss, it means that the speaker is okay, the 
speaker is connected to the amplifier, the 
amplifier is okay and the amp is receiving its 
+12 volt DC power supply. If you hear the 
hiss, but have no game sounds, chances are 
very good that you have a board problem in 
the sound generation circuits. Don't forget to 
check the -5 volt DC power supply as well. 
Failure of the -5 volt supply may also cause 
the game to lose its sound, but still leave the 
audio amplifier functioning normally. 

Hint: If you arein a noisy environment 
and cannot hear the amplifier hiss, try 
touching your finger to the bottom of the 
psc at the amplifier. If you rub pone mnie! 


across the pins of the amplifier, you will hear 
noise from the speaker (if the amplifier is 
good). 

Step 2: If there is no amplifier hiss, 
check the speaker connections and the speaker 
itself. Test the speaker by putting your meter 
on the lowest resistance (ohms) scale and 
place the meter leads across the two terminals 
of the speaker. It should measure at 4 to 16 
ohms of resistance. If the speaker is bad, it will 
probably read as an open circuit. Itis remotely 
possible that the speaker will be shorted. A 
shorted speaker may damage the audio 
amplifier itself. 

Step 3. If the speaker and connections 
are all good, check the +12 volt DC power 
supply at the audio amplifier integrated 
circuit. 

Step 4. If the +12 is okay, check the 
output capacitor(s). Regardless of the type of 
audio amplifier used, the output capacitor(s) 
will always be connected in series between 
the output of the amplifier and the speaker 
itself. When the output capacitor opens, there 
is no way for the amplified audio to reach the 
speaker. 

Courtesy Randy Fromm 
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CREDIT 
BOARD 


Update your old coin 
mech systems 
Suitable for 55 and | 
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AIFRHOCI EY PUCKS 
WHITE PUCK $11.00, YELLOW 
PUCK $14.00, ORANGE PUCK $16 
Part # 0612389 


PCB HOLDER 


STRONG AND 


RELIABLE 
Part # 128141 


PINBALL 
RUBBERS WHITE 


4" only $1.80 each, 4 1/2" only 
$2.60 each, 5" only $3.90 each 


BLACK FLIPPER 
RUBBERS 


Part # 22-66951 


SPECIALS VALID UNTIL 10TH OF OCTOBER, OR WHILE STOCKS LAST. 
ALL PRICES IN THIS MAGAZINE ARE EXCLUSIVE OF GST. 
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Dual-Layer Construction 


__— Protective Layer 


|... —- Standard Reflective Layer 


__-— Spacer Layer 


.— Semi-reflective Layer 


1.2mm 


PC Substrate 


IMPACT OF JUKEBOXES 

hatdoes all this mean for thejukebox 

industry? Phillips execs have told 
RePlay that “several” jukebox 
manufacturers have expressed a possible 
interest in using multimedia CDs in future 
jukebox products. At presstime, factory 
execs were not prepared to discuss possible 
future plans to build CDMM jukeboxes. 
However, it’s clear that if the music, 
computer and home video movie industries 
do switch to a CD successor - as appears 
likely - then our industry will eventually 
have no choice but to make the changeover 
as well. At some point downstream, all the 
desirable new software would be issued in 
this new format. 

The key questions for our industry, 
then, appear to be as follows. 1. Will the 
mass market embrace the CDMM format? 
(See below for more on this). 2. If so, how 
quickly will CDMM become an important 
factor in jukeboxes? For which locations? 3. 
How easily will operators be able to retrofit 
existing audio CD jukes with CDMM 
players? 4. How much will it cost to buy a 
new CDMM? 5. How much will it cost to 
buy a new CDMM player (to retrofit an 
existing jukebox)? How easily could a 
retrofit be performed? 6. How much will it 
cost to buy a brand-new CDMM jukebox? 7. 
How long will standard audio CDs remain 
in production? 8. Will today’s audio CD 
players be able to play “music tracks only” 
offnew CDMMs? 9. Will the introduction of 
CDMM accelerate the demise of 45rpm 


records? 

It will probably take many months 
before all the answers start coming into 
focus. RePlay has no specific knowledge of 
CDMM jukeboxes being planned or in 
development, but we do believe one or 
more jukebox factories are thinking hard on 
these issue right now. 


BACKWARDS COMPATIBLE 
ukebox operators will be happy to learn 
on thing: if and when CDMM jukeboxes 

it the market, your existing CD libraries 
will not become obsolete. The CDMM 
format is "backwards compatible", said 
Phillips/Sony. "High density Multimedia 
CD players are prepared for the multimedia 
future, but they play your existing discs, 
too,” the companies stated. “Consumers 
(and jukebox operators) don’t loose the value 
or the use of the disc libraries they have 
built up over the years.” 

That is, any future COMM jukebox 
will be able to accept today’s audio only 
CDs, as well as tomorrow’s multimedia 
CDs. However, if jukebox makers start to 
build CDMM phonographs, operators 
should remember that music, text, still 
graphics and moving graphics would all 
come off the new discs. Jukebox applications 
for still graphics could include TV monitor 
displays of album covers, karaoke lyrics, 
and “mood pictures.” Jukebox applications 
for full-motion video could include music 
videos, or possibly even paid commercials. 


Production Method of Dual-Layer Disc 


ucc ae 
Stamp The pit pattern of the master is replicated onto the 
em] PC substrate to form the first information layer. 


© | 
See The first Semi-reflective Layer is sputtered on the 
(2) = PC substrate. 
dv 


b 
(3) p] Liquid UV resin is applied onto the first reflective layer 


— Sume", m A stamper Containing the pit pattern for the second 
A ae information layer is pressed onto the liquid UV resin. 
(4) dud RR Subsequently the resin is hardened by UV radiation, 
ja eo d and the stamper is removed. 
UV UV UV UV UV 


6) UE Al is sputtered onto the second information layer. 
(6) RAA Again UV resin is used to form a protective layer. 
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(Processes © © © are the same as used in CD manufacture.) 
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HIGHLIGHTS OF THE MARCH 1995 
MANUFACTURING YEAR 
e Growthin manufacturing sales volumes hit new 
record of 9.6% pa 
e Labour productivity rises to new record 
e Investment growth decelerates as 1993 and 1994 
capacity expansion is commissioned 
e Export growth to Australia slows 
e Exports to Japan and North America keep total 
export growth at record levels of 14.7% 
EXPORT GROWTH AT RECORD 
he rate of growth in 
the volume of exports | - 
from New Zealand |: 
manufacturing returned | : 
to record to levels in the | : 
year ended March 1995. 
Total exports increased by 14.7% for the year, the 
second highest rate of growth recorded since mid 
1993 at 15.7%. March was the fourth successive 
quarter in which the growth in the volume of exports 
has been at double digit rates. Indeed the rate of 
growth has climbed steadily from the mid 1993 low 
of 3.8% through to the 14.7% recorded in the last 
year. 


GROWTH OF TOTAL REAL MANUFACTURING' EXPORTS 
Annual % Change on 40R 


The quarterly data for export trade shows a 
rebound in export growth during the MarQ95 after 
the weaker performance reported in DecQ94. March 
quarter exports were 16.4% above those of March 
1994, against the 16.8% growth recorded in SepQ94 
compared with Sep 93. The export performance for 
the manufacturing sector from late 1993 to early 
1995 sustained rates of increase seen in the June 
1991-92 period. 

SPECTACULAR EXPORT 
GROWTH TO JAPAN 
eakness in some 
markets has been 
offset by strong and 


"TM sustained growth in 


exports to the US and 


Export Growth by Destination 
Annual % Change - Year ended March 


— Japan. Nominal growth 
to the US has been above 20% pa over the 3 year 
period. A marked turnaround in export performance 
to Japan was also recorded in 1995. [n 1993, a decline 
of -995 was recorded. This has been reversed into 
growth of nearly 50% in the March 1995 year. 
However the very strong growth to Japan is 
substantially of commodity products which has 
resulted in a fall in commodity exports to other 
Asian destinations. 

Manufacturers exports to Australia grew at 
10% for the year ended March 1995, The nominal 
growth rate was up marginally on 1994, but down 
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significantly from the 18% recorded in 1993. The 
growth rate in sales to "Other" countries has also 
fallen consistently, from 13% in 1993 to 4.5% in 
March 1995. 

Overall, the manufacturing sector has 
managed to maintaina considerablerate of expansion 
inits total export sales, despite the evident difficulties. 

STRENGTH RETURNS TO 
DOMESTIC 
SALES 

he growth rate for 
o NM the year for 
M5. . 2. 2. .| domestic sales 
recovered to 8.1% 
compared with a recent low of 5% for the year ended 
September 1994. While the quarterly data suggests 
that a peak in activity was recorded in DecQ94, the 
easing during MarQ95 was comparatively mild. 

Manufacturing has now reported an 
expansion in total sales volumes for 3 consecutive 
years. 

IMPORTANCE OF AUSTRALIAN 

MARKET DECLINING 

he trends noted are 

increasing thei 
importance of markets 
offshore. In the year ended 
March 1995 exports 
represented 23.7% of total 
manufacturing sales up 
from 16.9% 5 years earlier. Thus policies which focus 
upon exchange rates now have a very significant 
impact upon manufacturing performance both in 
domestic and export markets. 

The dominance of Australia as the major 
export destination is starting to erode. For the May 
1995 year, Australia accounted for 41% of 
manufactured exports down from 44% in June 1993. 
A feature of the recent export record is the sustained 
rate of rapid expansion in exports to the United 
States. Today the United States represents New 
Zealand manufacturing’s third largest export 
destination. 


TOTAL AND DOMESTIC MANUFACTURING' REAL SALES 
e on 4QRT 


nnua! % Change oí 


Manufactured Exports By Destination 
Year ended May 1995 


FOOTNOTE 

A s many operators realise the ability to function 

in a business environment of reasonable 

consistency with the continuation of new 

employment is an opportunity for us all to improve 
our income. 

Unemployment hit our traditional market 
hard and as this group is re-employed discretional 
income will improve our turnover. Combining this 
with a move to a broader appeal through dedicated 
and family products will ensure a great 95/96 year 
for us all. 
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he Bay of Monterey is abeautifulindentation 


of the Pacific Ocean, about 75 miles south of 
San Francisco. Alongside the Bay lies the quaint 
old town of Monterey. 

Before the war many of the people of 
Monterey made their living from the sea, taking 
their boats out daily from the wharves and 
docks to fish. 

Since it was a fisherman's paradise, it 
was alsoa pelican's paradise. But the pelicans of 
Monterey were probably different from pelicans 
anywhere else in the world. 

Most pelicans make their living by 
swooping down above the water and 
diving for live fish that swim near 
the surface. The life of a pelican 
can be hard and hungry, 
unless you were a 
pelican of 
Monterey 
before the 
war, then it 
could be rosy. 

These pelicans of Monterey 
did not have to fish for a living. The 
fishermen fed them. When the fishing fleet 
came in and the fish were cleaned, the cleanings 
and the heads were thrown over the side. The 
pelicans followed the fishing boats and 
scavenged these fish cleanings. The pelicans of 
Monterey had it easy. 

Generations of Monterey pelicans grew 
up knowing only this easy living. Until the 
“tragedy” came few, if any, Monterey pelicans 
had ever caught a live fish. 

On December 7, 1941, the Japanese 
bombed Pearl Harbour. After that submarines 
were spotted off the cost of the United States, 
and it was rumoured that we could possibly be 
invaded on our Western shores. To keep closer 
surveillance on our coast, the government 
prohibited these fishing fleets and unnecessary 
coastal traffic from operating. With no fishing 
fleets operating, the pelicans of Monterey had 
their only means of livelihood removed. 

Since these pelicans did not know how 
to fish for live fish, they soon began to starve. 
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Their food was not provided for them, and they 
did not know how to get it. 

With the number of pelicans living 
around Monterey Bay and thetownof Monterey, 
this created quite a problem. It was a problem of 
such stature that it was even discussed by the 
Chamber of Commerce in its meetings. 

Finally someone suggested, "Our 
pelicans are starving because they don't know 
how to catch live fish. To save them, we must 
teach them how to fish". Since no one had ever 
had any experience teaching pelicans to fish, 

thatbroughtonanother problem. 
How does one 


teach a 
pelican to 
fish? Well the 
people of 


Monterey knew they 
couldn't teach the pelicans 
„ to fish, but they finally 
» decided that if their pelicans 
could see other pelicans 
fishing who knew 
how, they might 
get the idea. 
Thus, 
150 pelicans were 
caught and shipped 
from St Petersburg, Florida to 
Monterey, California. 

The problem was solved. When the 
Monterey pelicans saw the St Petersburg 
pelicans swooping down and catching the many 
fish around the Bay area, they soon got the idea 
and were saved from starvation. 

Are operators today like the pelicans of 
Monterey? Do they have to live off the takings 
of old machines on old locations at old 
commission rates? If our old locations become 
slower, must our business become slower and 
decline simply because that is the way our 
business has always been done? Can you teach 
an old dog new tricks? If not then a lot of young 
pups are going to make a fortune as operators in 
New Zealand in 1995. 
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This product is market under an exclusive distribution licence held by Coin Cascade Ltd 


hat makes one small business a 
ccess, and another a failure, even 
when they are in the same industry? 

Being in retail can be one of the 
most vicious experiences you'll ever 
encounter. Competitors shoot to kill, 
suppliers could give others better prices or deals, 
and the extension of business hours could mean 
you are working seven days a week. So what 
factors do you need to be successful? 

LOCATION 
bs there are two types of retailers. The first 
type requires the best possible location. Your 
business is reliant on passing trade, and these areas 
tend to be either the central business district or in 
outer malls. 

You must be in an area that pulls in lots of 
people. though you also need to make sure the type 
of business you are in suits the area. 

If you're located in the central business area 
and the market has moved out to the malls, then 
follow. Don't get stuck next to banks or insurance 
houses if these are not your market. 

The second type of retailer is one where people 
will travel to you. Usually these retailers need a lot 
of room and just cannot afford inner city prices for 
rent. 

For example, carpets, hardware, plants, 
curtains, household supplies etc. These businesses 
typically locate near main roads, with easy access 
and parking. 

Successful retailers have great locations. Do 
you? If not, then consider moving. 

Of courseif you do movethen you mustbe able 
to notify all your customers. 

DATABASE 

C ccessiul retailers build a database of all their 

customers. They collectthe names and address 
religiously (with their permission), and either have 
them entered in their computer, or manually on 
customer cards. Then, whenever they have specials 
ornew products or whatever, they simply send the 
existing customers a letter. 

STOKE APPEARANCE 

S uccessful retailers are those that 

appear professional. There are no untidy 
messes behind the counter which the customer can 
just see, no pieces of paper on the floor, no dirty 
windows, no fingerprint-covered counters, no 
jumbled products on display. 

TRAINED STAFF 
veryone in your business knows how to sell 
(or, even better, “market” your business). 


Everyone knows that the business is 

striving for better customer relations. This 

means being friendly and wanting to help 

the customer as much as you can, even if it 

means that you don’t sell them anything 
immediately. 

Sometimes it’s the next sale that is the most 
important. You’re only as good as your worst 
employee, (the weakest link in the chain) so make 
sure they’re all well above average. Train staff 
always to smile and to be positive. 

VALUE FOR MONEY 
B e confident that what you offer is good value, 
and make sure that your employees know this. 
It’s very hard to sell something if deep down you 
know that the person is about to get ripped off. 

If necessary, make a list of why the person is 
getting a good deal and have everyone memorise it 
so next time a customer looks like hesitating over 
the price, you have the answer (best quality, lasts 
longer, immediate service, 7-day money back 
guarantee, two-year warranty, free delivery, etc). 

EFFECTIVE PROMOTIONS 

ou spend promotion money on things that 

work, and you know these things work as you 
try them and monitor to see how much response 
you got. Younever advertise for the sake of it. If you 
are the retailer that relies on a location in malls and 
inner cities, then most of your money should be 
spent on local advertising, window displays, your 
database, in-store competitions, etc. 

If you are the second type of retailer, where 
people will travel to you, then a wide advertising 
medium is likely to be more suitable (print, radio, 
TV). 

PRODUCT AND SERVICE MIX 
Yo continually keep up to date with market 
changes. Always be looking for new products 
or other services that you can add on. Attend 
relevant trade fairs which often introduce new 
developments from overseas. 

Never take for granted that what comprises 
your core business now, will be your core business 
in five years time. Be ready to change. 

Now you might think this is all obvious, but the 
retailers that survive are the ones that incorporate 
all of these aspects, not just one or two. So the point 
is, take a hard look at you business and see which 
of the above points you honestly have. Work on the 
ones that are missing and you are on your first steps 
to owning a more successful business. 
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business. 
o Shareholder Equity - This figure shows 
the level of investment you have in your 
business, relative to outside investment, by 
way ofunsecured creditors or secured lenders. 
The higher your level of equity, the lower the 
risk the other creditors face in the event of 
failure. No strict rules exist because equity 
levels will vary from business to business. 
However, banks must appreciate what makes 
a business unique if that business has equity 
levels significantly below the industry norm. 
The amount of capital you have invested in 
your company will determine your ability to 
develop the business. 
° Asset Quality - Whatis the nature and 
the real value of the assets which make up 
your balance sheet? For example, is adequate 
provision made for bad debts, and do inter- 
company advances, goodwill or other 
intangible assets exist? 
° MIS Systems - What management 
information systems are available? How often 
is the information made available? Does 
company management use it to take early 
remedial action if this is required to manage 
the financial indicators mentioned above? 
PROJECTIONS/CASH-FLOW 
FORECAST 
6. In order to obtain the best value from a 
bank, you need to share your business vision 
so the bank can use its expertise to help you. 
Relationships are fostered by teamwork, and 
the key to maximising the benefit you can 
obtain from your bank is to involve it in your 
thought processes atan early stage. In terms of 
supporting material for a specific lending 
application, you will need to provide budgets, 
a cash-flow forecast and projected balance 
sheets. 
EXIT ANALYSIS 
k Banks need to be sure your business is 
capable of generating sufficient cash to pay 
interestand to repay the principal you borrow. 
COVENANTS 
8. A covenant outlines a bank's future 
financial expectations of a business. 

For example, the bank may make a 
decision to lend to a business based on its 
current financial structure and performance. 

However, should a change occur in the 


basis on which the bank made its decision, the 
bank, via loan covenants, reserves the right to 
re-consider the structure of its future 
involvement. 

Nostrictcriteria for defining covenants 
exist, but some examples include: 
° Financial Covenants - Minimum debt/ 
equity ratio: Totalliabilities/total shareholder 
funds (less intangible assets). Minimum 
currentratio: Current assets / current liabilities. 
Minimum interest cover: Earnings before 
interest and tax interest. 
° Reporting Covenants- Annualbalance 
sheet, profit and loss statement and cash-flow 
forecast for the ensuing fiscal year to be 
provided within 90 days of fiscal year end. 
Quarterly cash flow actual versus forecast to 
be provided within 20 days of fiscal quarter 
end. 

PRICING 
9, Ifyou wish the bank to reduce the price 
you pay for the money you borrow, you must 
show your business is a good risk. This is not 
the sole determinant of the cost of the loan, 
however; it is one element you can influence. 
OTHER SPECIFIC RISKS 
10. A bank will try to identify any other 
risks which may impact on your business' 
prosperity. Thesecould include environmental 
damagerisk, regulatory compliance, exposure 
to foreign exchange risk, or specific health and 
safety issues. If you can show you have thought 
these things through and developed strategies 
to address them, you add another “comfort 
layer” to the overall equation. 
CONCLUSION 
B y working through the 10-point checklist 
and producing a detailed loan application, 

borrowers and their advisers can assist a bank 
to understand their business and its future 
direction. 

This also helps to build a long term 
partnership which encourages business 
prosperity and growth. 


Reprinted from the Chartered Accountants 
Journal August 1995. 


Mike Stringer 


f you are looking for financial assistance to 

start or develop your business, there are 10 
key areas you need to address when putting 
together a loan application. 

The 10-step process most banks adopt 
when assessing any loan application, and the 
key questions they ask, are as follows: 

PURPOSE 
L What are you asking for, and why do 
you need it? Is this "special project" financeor 
a request for more money because you are 
experiencing difficulty collecting book debts? 
Tell the banks as much as possible about this, 
because products and services may be 
available other than those you already know 
about. 
PEOPLE 

2: You need to demonstrate that your 
management team has the skills and ability to 
manage the business. If you have an 
established relationship with your bank, you 
don't need to labour this point, but if it is a 
new application, provide a profile of your 
management team which incorporates 
qualifications and business experience. 

The bank will also be interested in 
your financial advisors, and to what extent 
they are involved in the business. Remember, 
quality advice is an investment rather than a 
cost. 

INDUSTRY ANALYSIS 
i You are definitely the expert here. 
Banks know about finance, but to do their job 
properly they must be able to assess the level 
of risk in lending to your industry. 

Questions will revolve around 
assessing how vulnerable the particular 
industry is relative to others, its vulnerability 
to substitute products, where the business sits 
relative to the competition, and what gives it 
a sustainable competitive advantage. 


MARKET ANALYSIS 


4. In addition to analysing the 
particular industry group, banks also need to 
assess the market risk of the country with 
which a company is intending to trade. 

Any exporter who proceeds without a 
clear understanding of the laws, financial and 
legal systems, competitive pressures and 
market conditions of the destination country 
is taking unacceptable risks. Your ability to 
demonstrate in-depth understanding of the 
marketplace is essential to receiving financial 
support from a bank. Some form of insurance 
cover is also advisable. For example, should a 
threat of default on payment by debtors arise, 
EXCO insurance or trade indemnity cover 
will provide added comfort to both the 
exporter and the bank. 

FINANCIAL POSITION 
3, Banks need to understand what drives 
a business and why a company's figures look 
the way they do. In making an assessment, the 
bank will focus on several key areas, including: 
° Sales - Are these steady, declining or 
growing? What are the reasons behind the 
growth, and can it be sustained? 
° Gross Profit Margin - Similarly, is this 
steady, declining or increasing? It may provide 
an indication of whether management is 
responding to changing circumstances. 
° Profitability - Has the business been 
consistently profitable? Is net profit after tax 
providing an adequate return on shareholder 
capital? Are you generating enough profit 
and cash to meet all your debt-serving 
obligations? 
. Liquidity - Given that your business is 
producing a profit year after year, are you 
managing your stock debtors and creditors to 
ensure you have the cash required to meet 
those regular commitments? 
° Days On Hand Ratios - These ratios 
provide banks with information on how 
quickly you collect payment from your 
customers, pay your bills and move your stock. 
A change in these ratios would suggest 
something fundamental has changed in your 
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WHAT IS REDEMPTION? 
Ask Yourself: 


D: you understand that the word 


“Redemption”, when used in conjunction 


with amusement games, refers to a method of 
“Selling Merchandise to Game Players?” 


Important Components Which 


Contribute To Successful Redemption 


Operations: 
Reliable coin operated and carnival type 
redemption amusement games. 
Selection of desirable merchandise which 
players want to win. 
Attractive and effective merchandising. 
Clean family environment which will attract 
players of all ages. 
Qualified maintenance staff to keep games 
operating all the time. 
Understanding that merchandise pricing and 
payout must be fair. 
Weekly maintenance of data to monitor each 
game's performance. 
And, an acceptable return on your capital 
equipment investment. 
Methods To Attain Your Goals? 
Do business with established reputable 
manufacturers / distributors. 
Employ persons experienced in the retail sale 
of merchandise. 
Employ the services of a professional and 
experienced FEC design group. 
Pay special attention to employing qualified 
game mechanics. 
Do your homework. Network with 
experienced operators who will share data. 
Pay strict attention to Redemption Game 
Analysis Data. 
Fine tune your operation as quickly as games 
are not producing. 
Maintainaccurate inventory control and ticket 
handling procedures. 


Which Games To Buy 
And Their Costs? 


Evaluate your facility to determine the age 

groups which you attract. 

Learn from experienced, professional, 

operators and consultants about: 

- Games that perform with the least 
maintenance and downtime. 

- Skillgames which return your investment 
the fastest. 

- Games that have staying power with 
acceptable revenues. 

- Manufacturers who are recognised for 
superior support. 

- Games which can be easily programmed 
as required. 

Price to pay for a redemption game is 

dependent upon a games: 

- Performance potential, staying power, and 
reliability. 

Situations which directly affect a specific game: 

- Payout Percentage Settings. 

- Downtime potential 

- Entertainment value and the price to pay 
to play. 

Situations which equally affect all games: 

- Incentive of the prize merchandise being 
offered. 

- Quality and excitement of the total 
environment. 

- Experience of management and staff. 

- Consideration should be given toa “few” 
games which may have short term staying 
power when sales revenues are 
exceptionally high and the return on 
investment is within a very short period 
of time. 

- Redemption game “kits”, suchas the many 
offered by Doyle, will assist to reduce 
long term capital investment plus offer 


game rotation flexibility. 
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he incredible political changes in South Africa 
are still difficult to digest fully. But what 
opportunities will there be in the future for the 
amusement, gaming and casino industries? What 
exactly is the current state of play? Are there viable 
sales prospects into South Africa and to what extent? 

The few international companies which have 
been exploring such questions have been exporting 
products for some time. However, during the past 
year, businesses, predominantly drawn from the 
gaming industry, have opened offices or are seriously 
looking at so doing in the near future. 

Equally important is the question if South 
Africa will become a gateway to other African 
countries to the north, such as Namibia, Zambia and 
even as far north as Kenya. For all these reasons and 
more, EuroSlot decided to visit South Africa, to find 
outa first hand whatis happening rather than relying 
of a single source of information. 

South Africa's future depends on how its 
political leaders shape the changes that are required 
to the economy. A year ago popular opinion was 
negative, as the new elections led to high losses in 
industrial production. Today the frantic pace of 
change is impressive, from the heart of the 
Johannesburg stock exchange to the new shopping 
arcades springing up everywhere, many of which 
include medium size family entertainment centres. 
Add to this new gaming laws introduced in March 
this year and it becomes clear that opportunities do 
exist at present. 

Slowly but surely, South Africa is getting its 
act together. The Johannesburg stock exchange is 
now ranked in the world's top ten for capitalisation 
as it seeks more and more to attract foreign 
investment. 

High import duties remain a problem 
althoug these duties arelargely reduced for machines 
supplied in kit form. As if in the blink of an eye, the 
interest of the international salesman has suddenly 
focused directly into South Africa, with eager 
customers ready to buy and extend their range of 
products. 

Johannesburg and its 3 million strong 
populationis, as always, the 
business centre of the 
country, being seen as the 
gateway toSouth Africa and 
surrounding countries. The 4 
city enjoys 80% of ® 
manufacturing output and 
receives 90% of the 
country’s imports by air. 

The city, or even 
the country for that matter, 
has added attractions such 


as office or factory rentals as low as $NZ4 per sq.m. 
per month. Driving around the city and its suburbs 
one notices instantly the many modern business 
complexes displaying the logos of multi-national 
corporate factories or offices. Within a year of the 
massive political changes the world of commerce and 
industry is moving in big style. 

It has to be said however, when talking to 
locals in the bars, that they have reservations about 
the future economic structure. Some are not convinced 
that the political changes will improve or maintain 
growth in the next few years. South Africa has to face 
up to a host of changes, developing and adapting to 
a new culture. In the meantime, the business world 
seems oblivious to the cultural aspects, instead 
concentrating on creating the prosperity to accelerate 
change and ease political pressures. 

At present the amusement coin machine 
industry is seeing significant changes. There are few 
importers or distributors currently in South Africa, 
but those that exist are enjoying a boom period. 

Most companies in the amusement business 
appear to be involved in slot machine distribution in 
one way or another and with the recent 
recommendations on gambling presented to the 
government, activity in this area is bound to increase 
as well. 

The growth of FECs in South Africa is 
unprecedented, with huge investments in quality of 
product, location decor and management investment 
Shopping malls, some of which are built around 
themes such as lakes, are being built in many city 
suburbs. Apart from shops, restaurants and cinemas, 
every one also includes an FEC. Standard machines 
include the latest dedicated games, videos, pushers, 
kiddie rides, pinball and a few redemption pieces. 

Single site operations are on the increase as 
well, as locations realise the income that can be 
generated from amusement equipment. Most 
operators serving the single site market operate on a 
share basis. Normally an operator for a standard 
upright video game or pinball will share on a 60/40 
or 50/50 basis dependent on the site. Those single 
sites that can take an expensive dedicated game will 
be shared on a 70/30 basis. 

There is no image 
problem for the 
amusement industry in 
South Africa, mainly 
because of the standard of 
sites and equipment. 
Those locations that also 
M operate slots or lottery 
g style games keep them 

|, well away from the 
amusement equipment. 
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against during the tournament. 

MAINTENANCE 
Moe is another factor in the 
earnings of a game. Don’t wait for the 
earnings to drop to investigate why they 
have dropped. Depending on it's use, a 
game that is one, two or three months old 
will not perform the way a new game does. 

How often do you replace joysticks 
and buttons? Probably when they quit 
working completely. A joystick should be 
repaired as needed and replaced after a few 
thousand plays - maybe sooner. 

Joysticks, buttons, shifters, steering 
wheels etc are the players only input to 
playing the game, and if they don'tfunction 
correctly, the player will go somewhere 
else. It has been said, "It's a poor musician 
that blames his instrument." But as you 
know, a player will blame the controls on 
the game before he blames his playing 
abilities and most often they are right. 

When was the last time the underside 
of the monitor glass was cleaned? I know 
thatsome gamesare very difficult toremove 
the glass and manufacturers should design 
games to make it easier to clean, but if a 
player can't see the screen, they won't play 
it. 

PACKAGING 

hen you do a conversion, do you 

make it look just like the dedicated 
version, or do you just put it into any old 
cabinet? Is the cabinet style the same? Is the 
monitor a 20" or 25"? Is the control panel 
layout the same? Is there room for two 
players to play the game 
comfortably? 

HOME YERSIONS 


S o often I 
hear, “I spend 
thousands of 
dollars on a game, 
and in less than six 
months it's in the 
home market." 
Well, I can recall 
some games being in the 


home market before they come out in the 
arcade: Look at Teenage Mutant Ninja 
Turtles. 

Frankly, I don't care what games are 
in the home market. After a game makes it 
to the home market, our revenue always 
goes up on that game. A player will brush 
up hisskills onthe gameathome and return 
to the arcade to play the same game. Why? 
because the arcade game is still better to 
play than the home version. The arcade is 
where all their friends are. It's not only a 
game playing thing it's a social thing too. 
OTHER ENTERTAINMENT VENUES 
Som operators are worried about the 

“Information Highway” taking business 
away from them. That couldn’t be further 
from the truth. Back in the early 70s, theatre 
operators were worried about ABC’s 
Tuesday Night Movie appearing on 
television. And then again in the mid 80s 
with Home Video. Although itis convenient 
to watch a movie at home, there is still 
nothing better than to watch it on a 40 foot 
screen and eat theatre popcorn and interact 
with other people who have come to the 
theatre. This too is a social thing. 

No matter what is available in the 
home, there is still a need for a place for 
people to meet and have a good time. It is 
our job to bring these people together and 
get them out of the house. In the grocery 
business, a steak is still a steak, and a can of 
beans is still a can of beans. In our business, 
you buy a few new machines and you have 

a whole new 
business. 

But its more 
than that. You have 
to do more than 
empty the cash box. 
You have to work 

the game settings, 
maintain the equipment, 
and give the customer a 
reason to come in. In the 
words of Walt Disney, “Make 
itthe happiest place on earth.” 
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Courtesy Star Tech Journal 

ith the advent of the Information 

Highway, and cable channels 
specialising in video games coming on-line 
soon, what is an operator to do to stay 
competitive? 

I often hear operators say that the 
price of games is getting outrageous and 
they are only able to make money for about 
six months before the same title is released 
to the home market. 

I don't believe it's the 
manufacturers fault for the 
earning potential of a game 
they manufacture, but whatthe 
operator does with that game 
they invested in to make 
money. 

LOCATION 

Ho many operators just 

take the game out of the 
box, plug it in and empty the 
cash box once a week? Do you 
look at where the game is 
placed? Is it place too close to a 
window whereitgets too much 
sunlight or a player freezes in 
the winter or bakes in the 
summer while trying to play 
that game. Is there overhead light casting 
glare on the screen? 

ADJUSTMENTS 

D o you lookat the play times or the time 

average per coin, and adjust it 
accordingly? Or do youjust adjust the game 
after the earnings start dropping off and 
wonder why? Seldom do I use the factory 
settings on a new game. Before the game 
hits the floor, I play several games to get a 
feel of its difficulty and how much time a 
player gets for their coin. 


After the game gets placed, I check 
the play time everyday for the first week or 
so just to be sure the game is not too easy or 
too hard. After that, I check the play times 
once a week. As the player plays the game 
they will get used to the play and become 
more experienced and the play times will 
go up. I will then raise the difficulty up a 
little each time the gamestarts to play longer. 
This way, the player stays competitive and 
tries harder and spends more 
money in order to defeat the 
machine or finish the game. 

PROMOTIONS 

P romotions are a good way to 

get that repeat play and 
hopefully get players to come 
into your place that would 
normally play somewhere else. 
Although it is best in an arcade 
setting, some sort of promotion 
can be done for street locations. 

Currently we have a 
promotion for Daytona USA. 
Where once a week, players are 
invited to race competitively with 
other entries for prize money and 
boosted laps for the same price 
per play. Entries pay an entry fee 
and all of that money is pooled for the prize 
money. 50% for first place, 30% for second, 
and 20% for third. 

During the tournament, laps are 
boosted from four laps on advanced to ten 
laps for the same dollar per race. This 
promotion does not directly increase the 
amount in the cash box, but entries most 
often come in during the week to practice 
and find which cars handle better for them, 
and they also try different strategies with 
different competitors they will be racing 


ROME 0777 


30 


WA 


AUCKLAND SCENE 


Winter has seen us promoting TimeOut to 
the max, as in going to the people. We have 
recently been involved with two of 
Aucklands largest expo'sat Aucklands expo 
centre. 

"Mega Days" Aucklands newest 
expoextravaganza promised and delivered, 
Mega shopping, Mega fun and Mega people. 
This meant over a three day period we were 
able to expose 20,000 kids under 15 and their 
parents to a "TimeOut Family Leisure 
Centre" offering the latest games from 
redemption to simulators. It was both 
encouraging and exciting to see the reaction 
on peoples faces as they discovered how far 
technology has come, and how available it 
is! This provided an excellent opportunity 
to positively educate the 
masses, where our 
industry is heading. 

"Coca Cola Youth 
Expo", cokes career 
opportunity expo for 5th, 
6th and 7th form students 
gave us a chance to 
showcase games 
available in our centres. 
Packing the latest games, 
MK3, Street Fighter 


Alpha, X-Men, 
Airhockey, Puzzle 
Bobble, Roadshow, 


Crossfire, Cruisin USA 
twin, and topping it off 
with two 50" Daytona 
Deluxe and both Virtual 
Reality pods, we were 
able to attract major 
attention to a major slice 
of our market. 
Competitions were 
staged with Frutopia, 
Whittakers peanut slabs 
and Village 8 movie 

asses On offer as a 
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reward. This ensured a busy three day 
promotion. Wecommenced each round with 
8 competitors, reduced to4 to 2 to the winner, 
with loads of prizes given out along the 
way. We handed out over 4,000 two game 
vouchers that soon came pouring back in, 
bringing hoards of new business with it! 

Alex, Kevin and myself have just 
returned froma flying fun filled visit to both 
Intencity (Sydney) and NRG (Melbourne). 
The excursion gave us the opportunity to 
check out what the Aussies are up to and 
experience some of the latest games like 
Cyber Cycle and No Fear (both excellent). I 
was impressed with all the 8 link simulators 
these venues offered and particularly 
enjoyed the 8 pod fully interactive, with G 
force, simulator at 
Intencity (8 bucks a shot 
but worth it). Overall I 
was impressed, but all I 
can say is watch out for 
the newest Stages it will 
be Awesome!!! 

Competitions are go! 
Both Stages and Milford 
TimeOut have just 
commenced three weeks 
of competitions 
coinciding with the 
August school holidays 
once again cashis on offer 
ensuring well patronised, 
full on challenges, details 
next issue. 

Auckland continues to 
buzz, it is time you paid 
us a visit! We are able to 
offer a number of services 
to help you promote your 
venue. I would be happy 
to show you around and 


share any relevant 
information. 
David Blackall. 
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By Nigel Wooding 

customer-driven organisation is now 

widely recognised as the key to business 
success in today’s competitive market. 

But too many businesses that are paying 
lip service to the concept of a customer-driven 
approach, are in reality doing little to 
implement it. 

This is the view of top international 
management consultant, Richard Whiteley, 
the vice-chairman and co founder of the Forum 
Corporation. 

Richard Whiteley's views are falling on 
receptive ears. 

His book "The Customer-Driven 
Company" has been named as one of the top 
four business books by Fortune Magazine, 
and he is continually in demand both as a 
consultant to major companies and as a 
speaker worldwide. 

"Many companies realise the importance 
of customer feedback, and make a serious 
attempt to find what their customer wants," 
he says. 

"But they don't close the loop. The 
potentially powerful data that is gathered is 
frittered away. 

“It results too many times in only an 
interesting presentation to executives, or the 
occasional spiffing up of a product. 

"Management's are not 
‘hardwiring’ the voice of the 
customer into the companies 
they run. When such linkages 
are made, and then acted 
upon, the organisations are 
transformed. 

“They go from being 
‘customer focused’ to being 
‘customer driven’. And this 
is a crucial transformation.” 
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Richard Whiteley offers several questions 
to find out where your company stands” 

e Is you company absolutely clear about 
who its customers are? 

This is not as cut and dried as you might 
think. Even in this era of the customer, there 
are still debates about who the customer really 
is. "While working with an insurance 
company recently, I witnessed a lengthy and 
lively argument about whether the customer 
was the agent or the policyholder," says 
Whiteley. 

e If you are using surveys to discover the 
needs and desires of your customers, who 
created the questions in the survey? 

There is only one acceptable answer - the 
customer. All too often questions are 
"armchaired" by well meaning executives, 
sales or research and marketing people who 
don’t truly understand what the real customer 
issues are. 

e Inyour organisation, who hears the voice 
of the customer? 

The only acceptable answer - everyone. 
Too often valuable customer information is 
commandeered by marketing and product 
people for their own specific uses. Since in a 
customer-driven company it is everyone's 
responsibility to create a delighted customer, 
a company should share its findings with 
every single employee. 

"Being customer 
focused iscertainly a movein 
the right direction - but it is 
simply not enough," says 
Richard Whiteley. Successful 
companies will be the ones 
who reshape the customer 
research data - and turn it 
into actions that customers 
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TIME TO UNWIND AND HAVE FUN AT 
THE CYBERCAFE 
he coffee house is a place to read poetry, eat, 
drink, gossip and philosophise, and now to 
surf the Internet. Welcome to the cybercafe, the 
newest addition to the on-line lexicon. 

New York’s first three cybercafes, which 
recently opened, charge customers $US10 to 
$US14 ($NZ15 to $NZ21) an hour to use a 
computer linked to the Internet. While patrons 
eatcake or drinka coffee, they cansend electronic 
mail, check out a chat line or, at one cafe, plug in 
their own laptop. 

More than making money, the cafe 
owners aim to educate a public still intimidated 
by computers. 

“You don’t have to be a brain surgeon to 
use the Internet,” says Dave Williams, co-owner 
of The Heroic Sandwich Cybercafe. 

"It's easy to understand. We're 
trying to provide a comfortable 
atmosphere to use it in." 

The on-line cafes are@  , 
among about50 that have opened ` 
worldwide, saysacybercafe guide A 
obtained electronically at 
Manhattan’s Internet Cafe. About 
20 of the cafes are in the United 
States. 
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Itis notjust trendy, says Lu Y 
Ratunil, a customer at the third 
cybercafe. 

“I dare you to go outside and find 
someone who will pay $NZ8 to use the Internet 
for half an hour," he says, as he nibbles on a 
sandwich and scrolls through a database 
directory. 

“A one-time customer won't come back 
here, unless he hasa reason to be on the Net, and 
what’s a reason? To look at cool stuff? That's not 
enough.” 

Bert Presberg, a computer-illiterate 
psychiatrist, was entranced with the Grateful 
Dead song lyrics his friends were showing him 
at a terminal. 

“They were trying to get me interested 
in the computer, so they called up a subject I’m 
interested in,” he says. Bert Presberg was so 
inspired he is now considering buying a 
computer. 
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One of his friends, Mark Shulman, a 
Manhattan freelance writer, says he likes the 
cafe’s “social setting. Doing the Internet is verv 
solitary at home. We share our interests here.” 

Co-owner Glenn McGinnis says that is 
the kind of social atmosphere he was seeking 
when he opened the cafe on April 24 with five 
investors. 

Manhattan's largest cybercafe offers a 
full menu, with everything from sandwiches to 
sushi and meat loaf. It feels like a coffee house, 
with 15 terminals scattered amid the red brick 
walls. The atmosphere is so mellow that 
employees sometimes need to be reminded to 
answer the phone. 

“We encourage people to hang out,” 
says Glenn McGinnis. His PCs cost $NZ8 a half- 
hour to use, while an e-mail address costs $NZ8 
amonth. The cafe also offers video-conferencing 
and concerts or poetry readings broadcast 
onto the Internet through tiny cameras 
and microphones atop five 

computers. 

Education is the goal at 

the Internet Cafe, which offers 
Internet training classes for 

$NZ30 for two hours, plus one 
hour of computer time. 

“Tf you don’t workin technology, 
you can’t learn everything about 
computers from a book,” says the 
owner, Arthur Perley. 

The favourite Internet databases are 
usually chat lines and e-mail, he says. Children 
often peruse The Lion King home page, while 
one woman doing genealogical research found 
Virginia census data from 1850. 

The Heroic Sandwichis the smallest local 
cybercafe, with one PC costing $NZ12 a half- 
hour. 

The owner, Dave Williams, says that the 
non-threatening approach is deliberate, and is 
designed to attract women. 

“Some people say the Internet is like six 
guys sitting around the hood of a car, checking 
the carburettor,” he says, referring to surveys 
that say women use the Internet less than men. 

“We want to show men and women that 
the Internet is a useful tool for them. It’s only 
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limited by your imagination.” 
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UK 
Nintendo To Expand UK Game K&D 
N intendo Co., Ltd. announced on July 5th 

N plans to expand its research and 
development activities in England. It will be 
putting $NZ25 million toward upgrading the 
facilities of British software developer Rare, 

programmers of Killer Instinct. Nintendo had 
. already announced plans in April to acquire a 
25% stake in the company. The focus of the work 

.. will be on the Ultra-64 system. 

amily Leisure launched the VIP Customer 
A Redemption Club at Funland, Trocadero, 
. London, in May. The redemption prize counter 
_ has doubled in size and staff were surprised on 

day one to be confronted by a customer claiming 
one of the new top prizes with over 50,000 
redemption tickets. Itwasared, battery-powered 
- Super Ferrari racing car. 
he proposed indoor theme park for the 
Trocadero, in London's Piccadilly, has been 
given the go-ahead by the Westminster City 
Council. The plans were announced in 
InterGame in April. The $NZ160 million park is 
— to be located in a 100,000 sq.ft. of the building 
owned by Burford Holdings and will be run by 
. Sega Europe. The Japanese company’s European 


E “subsidiary will install a Segaworld high-tech 


- family entertainment centre in the Trocadero 
with six main interactive rides, a carnival area 
and sports zone. It will open next summer. 

| _ Philips Buys Into VR 

he UK Virtuality Group has announced the 

placing of more than 1.3 million new 
ordinary shares, the overwhelming majority 
with Electris Finance S.A. of Luxemburg, a 
wholly-owned subsidiary of the Dutch giant, 
Philips Electronics. 

As a result Electris will own 4.69 per cent of 
the company's enlarged share capital, with the 
balance placed by Beeson Gregory. 

The new shares are being placed at 192.3 p 
per share, a premium of around 4.8 percent on 
the mid-market closing price of Virtuality shares 
on June 27, 1995. After expenses the deal should 
raise around £2.4 million for working capital 
requirements until the business becomes cash 
positive. 

Virtuality’s Chairman, David Payne, 
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commented: "Iam delighted to welcome Philips 


asa significant shareholder. The fact that a major 

company ofits international standing has chosen 

to invest in us is a real vote of confidence. We see 

many areas of mutual interest and look forward 

to developing a close relationship.” 
AUSTRALIA 

S ega Gaming and IGT-Australia announced 


an assembly and distributorship agreement .. 
on July 17, giving the latter exclusive rights to — 
assemble and distributeSega gaming equipment. 
in Australia, New Zealand and New Guinea. 


The two-year contract covers Ses titles and is 

described as the "first step" in an evolving 

relationship between the world's largest slot 

maker and the world's leading vidgam¢ factory. 
JAPAN 

po Japan’s Game Machine Magazine: past 


and future vidgames from Capcom, Taito, 
Namcoand other top coin-op factories willshow — . 
up on desktop computers, via CDs, forthenew |. 
Microsoft Windows '95 operating system. 
Microsoft has created a joint venture called > 
“Gamebank” with Softbank Corp. Japan's 


leading software distributor, for this purpose. 
Microsoft's worldwidesales network will market 


Gamebank titles. Microsoft chairman Bill Gates - 


and Softbank execs unveiled plans in Tokyo on 
June 23. By the way, Sega's not planning to be a 


third-party supplier to Gamebank, but Gates. 


did say Microsoft and Sega are "jointly 


developing an operating system which can be ... ; 
used for both personal computers and Sega's ^ 
Saturn." The 1995 version of Windows, the — 


world's most popular computer operating 
system, is slated for US release this month. 
USA 
The Magic Answer To All Our 
Problems: Does It Exist? 


small group of US operators is floating a 
fascinating proposal these days. They want - 


coin-op trade associations around the world to 
agree on a single, universal hardware platform 
for video. Next, they want manufacturers to sell 
all new vidgames to operators in a common 
software format for this system, at a very low 
cost. You may be surprised to learn this notion is 
technically “do-able,” or will be very soon. In 
fact, at one time AMOA envisioned asking 
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JAPANESE GAME MACHINE 


CONVERSION DEDICATED PINBALLS 
GAMES GAMES 1. Williams "Roadshow" 
1. Sega "Virtua Fighter 2" 1. Sega "Virtua Fighter 2" 2. Prem. "World Chal. Soccer" 
2. Capcom "SF:Alpha" 2. Sega "Virtua Striker" 3. Williams "Flintstones" 
3. Sega "Virtua Striker" 3. Namco "Air Combat 22" 4. D.East "Tales/Crypt" 
4. Psikyo "Strikers 1945" 4. Namco "Cyber Cycles" 5. Midway "Addams Family" 
5. Taito "Puzzle Bobble" 5. Sega "Rally Championship " O 
6. SNK "Kabuki Klash" 6. Sega "Rally Championship DX" 
7. Vid.Sys. "Mahjong Final..." 7. Sega "Sports Fishing" 
8. SNK "World Heroes Perfect" 8. Namco "Ace Driver" 
9. Namco "Tekken" 9. Sega "Cool Riders" 
10. Capcom "Night Warriors" — 10. Sega "Virtua Cop" 


L Sega 'Daytona USA 
2. Midway "Cruisin' USA" 

.3. Bally "Theatre of Magic" 33. 
4. Midway "Mortal Kombat 3" 34. 
53. "Sega Virtua C op" 35: 

6. Sega Virtua Fighter 2" 36. 
7.  TWI'T-Mek" 37. 
8. | Namco "Point Blank" 38. 
9. Midway "Killer Instinct" 39. 
10. Premier "Stargate" : 40. 
11.. Williams "Star Trek TNG" 41. 
12. Sega Outrunners ——— 42. 
13. Namco "Suzuka 8 Hours 2" 43. 
14. Bally "Addams Family" 44. 
15. Namco "Suzuka 8 Hours" 45. 
16. Williams "Roadshow" 46. 
17. Dynamo "Solitaire Challenge" 47. 
18. Sega Baywatch" 48. 
19. Capcom X-Men" 49. 
20. Premier "Shag Attaq" 50. 
21. Namco "Lucky & Wild" IL 
22. Kaneko "Gal's Panic II" 52. 
23. Taito Bust-A-Move" ene 
24. Namco "Tekken" 54. 
25. Bally "World Cup Soccer" 95. 
26. Namco "Ridge Racer" 56. 
27. Sega "Virtua Racing" 97. 
28. Williams "Dirty Harry" 58. 
29. Fabtek "Raiden DX" 59. 
30. Williams "Demolition Man" 


AMERICAN TOF GO 
VIDEO & PINBALL 


Williams "The Shadow" 
Konami "Lethal Enforcers II" 
Williams "The Flintstones" 
Am.Laser "Drug Wars" 
Williams "No Fear" 

Fabtek "Raiden II" 

Premier "Freddy" 

Sega "Frankenstein" 

Konami "Racin' Force" 

Namco "Ace Driver" 

Kaneko "Great 1000 Mile Rally" 
Capcom "Street Fighter The Movie" 
Sega "Virtua Fighter" 

Premier "Rescue 911" 

Sega "Maverick" 

Konami "Lethal Enforcers" 
Midway "Revolution X" 

Data East "Guns 'N Roses" 

Data East "Tales from the Crypt" 
Capcom "D&D Tower of Doom" 
Bally "Corvette" 

Am.Laser "Fast Draw" 

Midway "NBA Jam Tournament" 
Williams "Indiana Jones" 
Am.Laser "Crim Patrol" 
Williams "Fish Tales" 
Konami "Run & Gun" 
TWI "Cops" 

Namco "Ridge Racer 2" 
Bally "Twilight Zone" 


TIME OUT NEW ZEALAND 
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CONVERSION DEDICATED PINBALLS 
GAMES GAMES 1. Gottlieb "Big Hunt" 
Capcom "Streetfighter Alpha" 1. Sega "Rally Championship" 2. Sega "Baywatch" 
Midway "Mortal Kombat 3" 2. Sega "Daytona" 3. Williams "Star Trek" 
SNK "Puzzle Bobble" 3. Sega "Virtua Cop" 4. Bally "Theatre of Magic" 
Seibu "Raiden DX" Midway "Cruisin USA" 5. 


Seibu "Raiden II" 
Kaneko "Jackie Chan" 
Capcom "X-Men" 
"Dyna Blaster” 
Namco "Tekken" 


10. Capcom "SFIEHF" 


Capcom "Street Fighter Alpha" 
Sega "Virtua Fighter 2" 
Namco "Point Blank" 


SONA 


1 


Capcom "Street Fighter The Movie" 


Midway "Mortal Kombat 3" 
Namco "Tekken" 

Midway "Killer Instinct" 
Kaneko "Jackie Chan" 

Taito "Elevator Action Returns” 
Seibu "Raiden DX" 


DEDICATED GAMES 
Sega "Rally Championship Twin" 


Namco "Cybercycle" 

Sega "Daytona USA Twin" 

Sega "Virtua Cop" 

Namco "Ace Driver" 

Midway "Cruisin USA Twin" 

Sega "Cool Riders" 

Sega "Star Wars" 

Namco "Suzuka 8 Hours 2" 

Sega "Outrunners" 
PINBALLS 

Bally "Theatre of Magic" 

Bally "No Fear" 

Bally "Indy 500" 

Williams "Jackbot" 

Gottlieb "Star Gate" 

Williams "Dirty Harry" 

Sega "Baywatch" 

Williams "The Shadow" 

Williams "Star Trek" 

Bally "World Cup Soccer" 


PRIZE REDEMPT 
ICE "Cyclone" ak 


LAI "Tickee Tickars" 
Namco "Whac A Croc" 
LAI "Stadium Basketball” 
LAI "Big Foot" 
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GUN MA NEIN 


Namco "Ace Driver" 

Sega "Desert Tank" 

Sega "Virtua Fighter II" 
Midway "Killer Instinct" 

. Namco "Suzuka 8 Hours" 
0. Game Master "Air Hockey" 


FLAYMETER 


CONVERSION GAMES 


Williams "Dirty Harry" 


Midway "Mortal Kombat 3" 
Namco "Tekken" 

Capcom "X-Men" 

Taito "Bust-A-Move" 
Fabtek "Raiden DX" 
Konami "Lethal Enforcers" 
Fabtek "Raiden II" 


Capcom "Street Fighter The Movie" 


TWD "World Rally 
Kaneko "Great 1000 Mile Rally 


DEDICATED GAMES 


Midway "Cruisin USA 
Sega "Daytona USA" 
Midway "Killer Instinct’ 
Namco "Cyber Cycles" 
Sega "Virtua Fighter 2" 
Sega "Virtua Cop" 
Dynamo "Solitaire Challenge" 
Namco "Suzuka 8 Hours 2" 
Namco "Suzuka 8 Hours " 
Namco "Point Blank" 
PINBALLS 
Williams "No Fear" 
Bally "Theatre of Magic" 
Bally "Addams Family" 
Williams "Star Trek TNG" 
Premier "Stargate" 
Williams "Roadshow" 
Williams "Dirty Harry" 
Williams "The Shadow" 
Premier "Shag Attaq" 
Bally "World Cup Soccer" 


PRIZE REDEMPTION 


Planet Earth "Dinoworld" 
Seidel "5mokin Token" 

ICE "Cyclone" 

Bobs Space "Rising Waters" 
Coastal "Jungle Jive" 
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Amusement Network onto advanced CDs ... 

and now, it turns out that Phillips, Sony, Time 

Warner and Toshiba have developed advanced 

CD formats which could handle exactly this 

kind of programming. On the other hand, is 

there really room for innovation (or any need for 

operators) if you’re locked into a single, simple 
software format? 

NANI Update 
MOA’s National Amusement Network Inc. 
- Lis continuing its first round of field tests, 


enjoying markedly improved cash box 


collections. Starting from June 27, a total of 45 
modem-linked, networked NBA Jam: 


Tournament Edition video games began going 


on-line across the Midwest. Players - including 


-30% female participation - pay 50 cents for casual 
. play and $2 per credit for tournament play. As of 
. July 20, NANI’s second tournament concluded 

successfully with prizes like $500 TVs, 100 disc 
 CDplayers, mountain bikes, etc. “I think we can 
comfortably say our concepthas been validated," 


announced NANI past president Craig Johnson 
and current prexy Gene Urso. "We've driven the 
cash box up a lot higher with relatively small 
prizes, and wethink wecan really push earnings 
even more with bigger tournaments." 
Williams Ready For Big Push 
A illiams, Bally/Midway has secured the 
| license to summer blockbuster Congo as 
one of its next pinball releases. 

The table is due for launch in the autumn, 
coinciding with the film's European debut. 
Williams was reluctant to divulge game details 
but vice president of sales and marketing Joe 
Dillon revealed that the playfield would feature 
a model of the film's star - a gorilla. 

The company is also playing the nostalgia 
card with sequels planned for two of its so- 
called "classics": Elvira and Bride of Pinbot. 
Bally’s Elvira first hit the market in 1989 and was 
themed around the Elvira horror character 
played by American actress Cassandra Peterson. 


Bride of Pinbot, a Williams table, was in fact the 


sequel to another classic, Pinbot. Developed in 
1991 it featured a female robotic character. 
Williams' marketing director, Roger Sharp, 


factories to put all software for its National. 


disclosed that JackBot, follow up to Bride of 


Pinbot, would probably be debuted at the end of 
summer. "As for Elvira,” he stated, "that idea is 
still in its formative stages." 

The Williams rumour mill has also singled 
out Mortal Kombat as a possible pinball release. 
Mortal Kombat The Movie, starring Christopher 
Lambert, is scheduled for an autumn debut in 
the States and Joe Dillon admitted that a Mortal 
Kombat table would notbe “out of the question.” 

However, the company has denied rumours 
that it is to start work on an X-Files machine. 

Bushnell Returns 

olan Bushnell, founder of the original Atari 

Corporation and “farther” of the video 
game, has formed a new Los Gatos, California, 
firm called E2000. The company’s three major 
goals are to licence and market traditional coin- 
op video kits, negotiating with Incredible 
technologies regarding Golden Tee Golf 3D; 
create and sell unique eight-player group video 
games for taverns with 25 cents needed to activate 
all eight player stations; and to open and operate 
a chain of multi-use hi-tech centres that will 
offer entertainment, education, exercise and 
dining, with various functions keyed to different 
customers and different times of day. 

A prototype site will open on September 15 
somewhere in California’s Silicon Valley, Mr 
Busnell said. 

NSM Opens 
IB May NSM America invited distributors to 
its newly leased 26,000 sq.ft. factory in 
Gastonia, North Carolina, just outside Charlotte. 
NSM's new Digital Thunder juke box, a revamp 
of the Solid Gold, is assembled there from 
German built electronics and US built cabinets. 

Full production began in May. 

A companion piece, NSM’s new wall box 
Digital Thunder Wall, sampled by mid-June. 
NSM has also revived and upgraded its most 
popular design with the Peformer Grand 2000 
and the Performer Wall 2000. 

The floor model is set to ship by September 
1 at thelatest and will be "our flagship model at 
the AMOA Show" said executives. The wall 
model was due to ship by July 1. Another new 
wall box, Emerald Ice, will debut by autumn. 


COURTESY: INTERGAME, EUROSLOT, REPLAY, 
PLAYMETER, JAM, AB EUROPE, LEISURE LINE 
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* The player operates a car whose body decor is the same as the original machines. In 
addition, the engine sounds sampled from a real car give you thrills and excitement. 
s Communication function incorporated allows for simultaneous "vs", interactive play. 
* The two game modes ("Practice" and “Championship’) are available. 
* Use the V.R. button to alternate the 2-stage perspectives to and from "Driver's Eye" 
and "View from Behind." 
* Gives you the sensation of drifting and driving realism. The Deluxe type has an 


innovative mechanism which transmits the vibrati 
on the screen to the seat. 
* Choose one from 1 the 3 cours 
i.e., Easy, A 


x and impact experienced 


f SUITABLE FOR ALL AGES 


AUCKLAND 13/14/15 AUGUST 
With over 200 companies showing 
different food industry products and with 
a great venue at the Epsom Showgrounds 
this years show was a huge success. Over 
12,000 visitors viewed the show over the 
three day period and all were impressed 
with the quality and variety of products on 
show. Although the show mainly offered 
food products, this year a number of coin-op 
companies also took space. 

Quantum Leisure’s stand displayed 
their latest range of pool tables and pool 
table accessories. A new cloth and some 
new brass fittings, certainly added to the 
appeal of these units. Tables were available 
witha mechanical or electronic coin acceptor. 

Super Pools stand displayed their 
American style coin operated pool table and 
a juke box unit. 

Wurlitzer Pty Ltd'sstand had a range 
ofjukeboxes as wellas snack, cigarette and 
drink vending machines. 

National Vending had the full range 
of vending machines for both commercial 
and office use. 

Coin Cascade's stand this year 
displayed the two new pinballs from 
Williams/ Bally "Theatre of Magic" and "No 
Fear", as well as the new Neo-Geo games 
es of Muni 95" and “Kabuki Klash”. 


A full range of spare 
parts was available and during 
the show we used a video display to 
present new games coming such as Sega’s 
Indy 500, Jackbot and Indy 500 pinballs and 
Cybercycles. 

A number of Auckland and North 
Island operators attended the XPO and it 
wasa good opportunity to put faces tonames 
and re-new old acquaintances. 


CHAINKEACTION 


Data East 


In this competitive puzzle game, nine different 
kinds of pieces fall from the top of the screen. You try to make 
them disappear by linking three or more of the same pieces. 
To do this, you have to manoeuvre a clown character, which 
either throws out pieces or swallows them in order to bring 
thesame pieces together. There are also "special pieces, which 
can chain pieces in a large volume. 


TENGAI MAKYO SHINDEN 
HUDSON/SNK TAITO 


DANGEROUS CURVES 


We asked the LAI Design Team 
to make the Best Better!!! 
Have a look at these 
improved features! 


The industrys first driving game to combine a 
motorcyle and car race. It is also the first product that uses 
Taito's own JC System computer graphics board. Players race 
on courses that go through public roads, a mountain pass, & 
a bayside road. The game offers four different view points 
including a rear view. It is available in a 2-in-1 cabinet with a 
motorcycle on the left side. 


The popular role-playing game series Tengai Makyo 
is back asa fighting game for the NEO GEO system. The same 
8 characters used in its predecessor also appear in this game. 
Each uses a different weapon, and his or her own unique 
sound effect. The control is via one joystick and four buttons. 


* 18mm Laminate Cabinet 
* Large access for service 
e Ventilation Fan — — 


SPEED KING 
JALECO KONAMI 


DESERT WAR 


A two-seat hovercraft simulator where players 


The aim of this vertical-scroll shooting game is to partake in a game themed around a car race that takes place 


spot caputred friendly soldiers and rescue them while shooting in the city of Kobe in the year 2054. Players have to respond 
enemy planes. If you rescue more than a designated number quickly or else crash. The capsule makes them feel like they 
- - of soldiers, you advance to the next stage. The power of your are floating. There are two difficulty levels, beginner & 


Bath 


YOUR LO 


advanced. Players can choose from four different courses & 
two different cars. 
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p E p pu | plane increases as you gain items from the soldiers you saved. 


TE = Three levels, from beginner to advanced, are available. 


International 
Convention 1995 


25th - 28th 
October 1995 
Conrad Jupiters Hotel 
& Casino 
Gold Coast, Qid 


OPENING NIGHT 
Wednesday 25th October 
Will be held at Seaworld. A programme 
with different rides & entertainment. A 
poolside BBQ in the Waterpark. 


AWARDS DINNER 
Thursday 26th October 
Main Ballroom of the Marriots Surfers 
Paradise Resort Hotel. Music & 
Entertainment by "Outta Wakk". 


ANNUAL GOLF & TENNIS DAY 
Saturday 28th October 
Events to be held at the magnificent Palm 
Meadows Golf Course. 
Call the AMOAQ for any queries. 


FUN EXFC 
SEMINARS LOOK 
AT HOT TOPICS 


hether it's a couple of arcade games in 

a corner or a three-story soft modular 
playground, luring the family market in the 
entertainment business requires a dynamic 
family fun programme. 

What better place is there, then, than 
the fifth annual Fun Expo being held in 
Orlando Florida, on October 7-10 to bone up 
on the latest in industry trends? 

Fun Expo, the official trade show of 
the International Family Entertainment Centre 
Association, will offer a conference 
programme at the show featuring 55 
educational seminars. | 

Included in the package of scheduled 
seminars are technical presentations by Randy 
Frommonrepairing video and pinball games, 
redemption equipment, and ticket dispensers. 

Other seminar titles include 
Redemption as a Retail Profit Centre; New 
Opportunities for Operators: Beyond Video 
into the 20th Century; Placement and Pricing 
that Maximise Game, Kiddie Ride, Interactive 
Sports, and VR Profits; Train and Motivate x 
Your Employees to Give Great Customer 
Service. There will also be a number of small 
roundtable sessions. ; 

Fun Expo will showcase 800 exhibits 
offering unique products and services for the 
family entertainment industry. Among the 
new products to be unveiled at this year's 
show are laser tag games, inflatable bounces, 
musical devices, and food products. There 
will also be a showcase of children's 
entertainers from across the nation. 

For more information, contact show 
manager Bailey Beeken, Fun Expo, 242 Central 
Ave., White Plains, NY 10606; (914) 993-9200; 
Fax (914) 993-9210. 
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THE EXCITING SIGHTS, SOUNDS 
& TASTES OF NEW ORLEANS 


SPICE UP THIS YEAR'S RED-HOT 
AMOA EXPO '95 
A s the summer winds down, many 
operators are already looking at their 
receipts and trying to figure out how to add a 
little more zest to next season’s collections. 
AMOA Expo '95 might just have the 
ingredients they're looking for: a tasty 
selection of choice new equipment, products 
and services seasoned with a generous helping 
of fresh business ideas. And this year, it's all 
served up with the flavour of New Orleans! 

AMOA Expo '95 will be at the Ernest 
N. Moral Convention Centre, adjacent to the 
Crescent City's famed French Quarter, on 
September 21-23. Organisers are expecting 
more than 1,000 booths at the annual trade 
exhibition, featuring thelatestin games, music, 
vending and supplies. There’s also an ongoing 
line-up of valuable educational seminars, 
which (as usual) are free to all registered 
attendees, plus the countless networking 
opportunities that make 
this an unparalleled 
learning experience. 

But don’t forget to 
have fun while you're 
there. Some of the social 
events planned include the 
AMOA Member Welcome 
Reception on Thursday 
evening, and the annual 
Awards Show & Banquet 
(featuring Tanya Tucker) on 
Friday. Other optional 
activities that can be arranged 
through the show include 
cooking and gardening tours, | 
as well asa guided trip through 
local swamps. Showgoers will 


immediate area, with its numerous shops, 
restaurants, museums, historical buildings 
and other points of interest (although pack an 
umbrella just in case, as afternoon showers 
are common this time of year). 

Most of the scheduled events, 
including seminars and thebanquet, will take 
place at the Convention Centre. AMOA has 
arranged special hotel rates for Expo 95 
attendees, which are available only through 
the Housing Bureau. The five participating 
hotels are the Hyatt Regency New Orleans, 
Sheraton New Orleans, Doubletree Hotel New 
Orleans, The Monteleone, and the New 
Orleans Hilton Riverside. While the Hilton is 
only a short walk to the Convention Centre, a 
shuttle bus service will operate for those 
staying attheSheraton, Doubletree and Hyatt 
(guestsat The Monteleonecan catch theshuttle 
at the Sheraton). 

Advanced show registration must be 
postmarked or faxed by August 22 and must 

include full payment in order 

to be processed. Anyone who 
hasn't registered in advance 
will have to do so on-site. All 
badges will be handed out 
upon arrival to the 
Convention Centre, in the 
| lobby area outside of Exhibit 
| Hall B. Hotel reservations 
| made through the AMOA 
Housing Bureau must be 
received in New Orleans by 
August21, and any changes 
or cancellations should be 
made in writing prior to 
August 28. For more 
information on house 
arrangements, contact the 
Bureau at 504/522-6123. 


also have plenty to do in the 
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